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PART 1:Journal Name: British journal of Economics mgt and tradeManuscript Number: 2013 BJEMT 3098Title of the Manuscript:
Does Sales promotion-------------------------------------Ghana.

PART 2:
FINAL EVALUATOR’S comments on revised paper (if any) Authors’ response to final evaluator’s comments
This paper has been improved considerably.  However, it is still statistically deficient
and contributes little or nothing to the existing body of knowledge on the subject.  Sale
promotion is generally done to change the buying behaviour of consumers.
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