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Reviewer’s comment

Author’s comment (if agreed with reviewer,
correct the manuscript and highlight that part in
the manuscript. It is mandatory that authors
should write his/her feedback here)

Compulsory REVISION comments

1. The topic is poorly formulated. It should be
rephrased thus: Customers Perception of the
Advertising Slogan- ‘New’ or ‘New improved’ on Low
Risk Brands in Lagos Mainland.

2. The abstract should be rewritten in less than 300
words to embody: the aim of the study, study design,
place and duration of study, methodology including
method of sample determination/selection, results and
conclusion.

3. State the source of these percentages: 45%, 25%,
20% and10% you used in the introduction. What
informed your choice of Lagos Mainland for this study?
It should be in your concluding paragraph of your
introduction.

4. The statement of the problem should be
reconstructed in prose form not itemized to embody:
the problems/challenges Lagos mainland customers of
low risk brands are experiencing from the use of the
advertising slogan of ‘New’ or ‘New improved’

5. Your research objectives and questions are too
many, compress them into three or four and introduce
them with a sentence.

6.Your literature review does not reflect your topic,
rewrite and concentrate on previous researches on
Customers Perception of the Advertising Slogan- ‘New’
or ‘New improved’ on Low Risk Brands.

7. Your research hypotheses are too many; reduce
them to three or four.

8. Your paper lacks a theoretical framework, include it
in your revised paper.
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9. Materials and Methods section should be rewritten in
a prose form not itemized to include; the scope of the
study, research design, population of study, duration of
study, method of sample determination/selection,
method of data analysis and hypotheses testing.

10. Results and discussion section should be rewritten
to ensure that discussion precedes table and show the
source of your table. Align your discussion with your
research topic.

11. Conclusion should be rewritten to ensure alignment
with adjusted research topic. It should contain your
findings from the study and possibly recommendations
if any. See attached SDI template for your guide.

Minor REVISION comments

- Language should be edited for academic
writing by the native English speaker.

Optional /General comments

Not accepted for publication until major revisions
are made.
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