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PART 1: Review Comments

Reviewer’s comment Author’s comment (if agreed with reviewer,
correct the manuscript and highlight that part in
the manuscript. It is mandatory that authors
should write his/her feedback here)

Compulsory REVISION comments
There is need to correct some grammatical
expressions as in the title (respond, not response).
Other areas of grammatical expression to correct are
in lines: 3, 22, 35, 44, 107, 294, etc.

Sentence in lines 44 – 45 is not clear.
Sentence in lines 49 – 50 is incomplete.

This paper has highlighted all the correctionsin yellow colour.

Minor REVISION comments
There is need to back up certain claims with citations
as in lines 30 – 32, and 35 - 36

This article has cited the relevant literatures andput them in the text and reference (2, 3, 5)with highlighted in yellow colour.
Optional/General comments

The medium of advertising plays a role in the
effectiveness of an ad. The study did not take this into
cognisance. Would the results have been the same if
it were a radio or outdoor or online ad?

Ads were arranged just like TV commercial andplayed on a computer (line 354).


