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 Reviewer’s comment Author’s comment (if agreed with 

reviewer, correct the manuscript and 

highlight that part in the manuscript. It is 

mandatory that authors should write 

his/her feedback here) 

Compulsory REVISION comments 

 

1. Pp-8, pay attention to the measurement unit of the 

transaction cost, paragragh-3 

2. Revise English usage, particularly the transition words 

3. The justification for the positive relationship between 

transaction cost and market participation does not look 

appropriate. You stated the significant positive coefficient. 

The higher the sales the more the transaction cost, so how 

can this encourage farmers to participate in marketing their 

product? 

4. Why same variables are significant in one model and 

insignificant in the other model; for example, distance to 

market, non farm income, age of household head and the 

like? How can you concluded in the existence of this 

difference? Moreover, how can you decide which model’s 

result is correct? 

5. I think the methodology part is unnecessary long and 

fragmented. Presenting the theory of utility, its application 

in marketing and providing the references would be enough 

without the equation, directly followed by the econometric 

approach and model specification. 

 

Minor REVISION comments 

 

1. Where in the equation is the yi in pp-6 paragraph-1? and what it 

stands for is not clear (actual quantity produced or marketed) 
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