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FINAL EVALUATOR’S comments on revised paper (if any) Authors’ response to final evaluator’s comments
1.Questionnaire results for each proposition is no concrete data to prove that -Itis not concrete as this is qualitative research.

2.Although there are 100 samples, but uneven distribution, such as 80%male, 20% -Unevenness is due to the uneven population in the University over here., though it has
female, sample underrepresented been partly revised.

3.Removed original research framework the moderating variable (trust), which are - Original framework containing trust has been used.
too simpleto lose its value
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