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Reviewer’s comment

Author’s comment (if agreed with reviewer,
correct the manuscript and highlight that part in
the manuscript. It is mandatory that authors
should write his/her feedback here)

Compulsory REVISION comments

Minor REVISION comments

I believe the results are not clearly presented. The main
conclusions of the article are:

1. Image is not correlated with brand awareness

2. Image does not affect buying habits

3. Image affects the usage of the product

4. Brand awareness don’t affect buying habits

5. Brand awareness affects usage
0.K. But they are not explained. Why those results? What
do they mean? Depending on those results what should
the firms do?
The results included in Figure 1 should be commented
more extensively. There is only a paragraph and it does
not explain the meaning of the numbers in the Figure.

At the same time discussion and conclusions are too long.

They include author’s opinions but they do not deeply
discuss the results of the study.

From my point of view it is a good study, with very
interesting results but with a deficient structure.
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